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In 2008, the world has witnessed and felt
keenly the impact of the global economy
which went on a wild roller coaster
ride. Costs of raw materials and oil prices
continued to spiral upwards from 2007 and
peaked in mid 2008, causing many businesses
to suffer and struggle to keep themselves afloat.
Furthermore, the financial tsunami triggered by the
sub-prime loan crisis in the US swept mercilessly across all
economies in the world, leaving in its wake a massive loss of
consumer confidence and plummeting equities and commaodities
prices. Everyone is paying a very heavy price for the ensuing
global economic recession. Even though world leaders have come
together and agreed on stimulus packages to prevent total
fallout of the world economy, everyone is bracing themselves

for an even tougher year ahead in 2009.

For Customers, Friends and Business Associates A‘/jg:jaugg J'_;‘V!)]]J
DurGroup,
NVanaginoiDirector.ss

For Financial Year 2008, YHI Group was able to maintain the trend
of double-digit growth in sales turnover achieved for the past eight
years, a major featindeed. However, in the face of rising production
and operating costs coupled with losses from the volatile swings
in foreign exchange rates, our profitability suffered its first major
setback and did not show growth for the first time in the last
eight years. Despite this, on behalf of YHI Group, | would like to
express my deep appreciation and thanks to all YHI staff members
for their dedication and hard work, to our suppliers and business

partners and especially to our customers for their support and

confidence in YHI.
"w'%’ Looking forward, the economic outlook in 2009 is even

tougher and it would definitely be another difficult year
indeed. Even though the costs of raw materials and fuel
costs are declining, it would not be sufficient to offset the
losses from the wildly fluctuating foreign exchange rates
differences. Furthermore, due to the massive contraction

in global consumer demand, we would be in a most difficult
situation dealing with declining economic benefits and
increasing operating costs.

\; Greeting Messag'g";{:tinued on page 2




conomic environment, 2009 will be a
of improvement-driven reforms in all aspects of the YHI Group.
There will be an all out push for a comprehensive implementation of
the 5S and Improvement Campaign to reinforce positives changes
to the mindsets, attitudes and working spirit of staff members and
create a healthy and forward-looking YHI corporate culture. The 5S
and Improvement Campaign will not only be implemented within the
manufacturing segment but throughout YHI Group of Companies so
as to improve our overall quality and competitiveness. YHI's drive
towards 5S and Improvement Campaign shall persevere and its
essence and practice become deep-rooted to form a natural and
integral part of YHI's operating culture.

Continuous training and development of human resources is a
critical factor contributing to the survival of a business organization.
YHI will continue to train and develop staff members to maintain
a talented pool of leaders and managers equipped with multi-
faceted managerial skills as well as an outstanding and competitive
work force.

In addition, we will enforce even greater controls on our inventory
to reduce stockholdings levels and speed up collection of accounts
receivables, review and improve all process flows, and take all the
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necessary measures to control and reduce our operating
We will continuously seek to upgrade our production techn
and product development capabilities, perfect the quality o
products, strengthen our competitive strengths in the mark
well as improve our value-added customer service level. Takin
the world as our market, we shall make YHI the leader among
industry players.

There are always opportunities even in times of crisis. As long
we are constantly vigilant and be on our guard in good and
times, have the courage to face challenges head on and astute
know when to seize opportunities, | firmly believe that we wiill
able to create and develop our vantage grounds and be ready
welcome the arrival of an economic recovery.

Last but not least, | wish prosperity for YHI and may all sta
members have a Happy New Year 2009 blessed with good health
and good tidings.

Richard Tay
Group Managing Director
YHI International Limited
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Glorious Advantiin2008..
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2008 has seen Advanti’s strong presence all over the world
highlighted by active participation in five international automotive
exhibitions - Automechanika Dubai (1-3 June), 16th Indonesia
International Motorshow (11-20 July), Automechanika Frankfurt
(16-21 September), SEMA Las Vegas (4-7 November), and Essen
Motorshow (29 November — 7 December).

A 16th Indonesia
International Motorshow

A Automechanika Dubai

Through the combined efforts of 42 global Advanti Partners in 50
countries, Advanti has further enhanced its status as the preferred
brand of alloy wheels in the global automotive arena. Through
active print advertising, local motorsports sponsorship, online
interactive websites, in-house retail brand marketing, and many
more, the news of Advanti as the official wheel partner of Formula
One’s (F1) Scuderia Toro

« A Automechanika Frankfurt
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Rosso has resonated loudly
amongst industry leaders
and end consumers.

All in, this has been a
successful brand building
year for Advanti. Our thanks
to all who have contributed
to this success!

Prelude to an exciting campaign in 2009 .....
“Advanti wheels are your Truly Desirable Lifestyle Accessory!” -
Our proud new advertising tagline for Advanti in 2009 to launch
Advanti’s 2009 brand campaign — Advanti Lifestyle!

No longer appealing to just motorsports enthusiasts, Advanti
wheels are desirable to all who enjoy a trendy and modern lifestyle
and use their cars as one of the means to express their unique
personalities.

A whole range of advertising materials that promotes the “Advanti
Lifestyle” campaign will be available in January 2009, along with
a brand new online interactive feature to engage Advanti wheels’
lovers from all over the world. Advanti’s range of 2009 Marketing
Materials will also feature additions of
lifestyle themed items like sunglasses,
keychains and long sleeved shirts.

Furthermore, through the introduction
of the upcoming Advanti quarterly &&=
newsletter, Advanti partners will get the I
latest updates on Advanti wheels, F1
Marketing activities and Partner events.
The world of Advanti gets closer to you!

H B AR T B AR L
AHH.

Bz, 20084F &z il
i OGO 2 ) — 4F, R EAR
U Rk R E bR A R AR M KL E
%ﬁﬁﬂ,@ﬁﬁ#ﬁﬁﬁﬁﬁ
TN,

F — 2009FE S A BEAECHWEERD

“HEzm i E 2R EEBEENAET RS, X2
20094F 4 H 14 HE vz 181 ) R 2l H — 4] 4 R 3 375 i S fif
bR 18— HEYZ 1 A A 75 T 2 !

A HE AR 4, Mzl B RS E 2
BAVET A AR, FEMIIS3R S 7R E
7 H IR E A A

) MRz AT T WS e R E R s
FE20094F 1 HEMA KK, —ERFIELG IR SN
it p Rz b R, HEZ 20094 5 4 T AT
S R T AR 4 o th 2 3, A: KPR,

BN, HEIZ 25 T2 1R B R
P R v, Fligissh, &
FshS5E, BEEANT], BaEmee
57 A HELZ 3l Bl 2 !




SEMA 2008 2008 SEMAR

SEMA, being one of the world’s
most premier specialty automotive
show, once again brought together
manufacturers and wholesalers to
showcase their latest and hottest
automotive products at the Las Vegas
Convention Center. Held from 4 to
7 November, over 20,000 industry
leaders and motoring media attended
the show.

=l Multiple halls of the Convention Center
1 were filled with highly modified and exotic
cars sporting various types of wheels.
This year’s SEMA show saw YHI Group’s
new addition, Advanti Racing USA LLC
under the leadership of Mr Richard Kelly
Austin, showcasing its prestigious line

of luxury and performance alloy wheels.
The exhibition booth was further highlighted with the display of
Scuderia Toro Roso Formula One show car fitted with Advanti
Racing alloy wheels which further accentuates YHI’s premium line
of highly personalized and stylishly designed wheels.

On it’s 26th year as a SEMA member, Konig (American) exhibited
their exclusive line of wheels from Maxxim, Konig and Privat wheel
lines. YHI's Group Managing Director, Mr Richard Tay, was present
at the show along with the President of Konig, Mr Rick Guevara
and the Vice President/General Manager, Mr Joe Schaefer.

The booth were kept busy with customers’ enquiries and YHI is
confident that the positive response from the show will generate
numerous business opportunities for Advanti Racing and Konig
Wheels.

Advanti Racing ended the year with a bang in the recent Essen

Motorshow! For ten days (28 Nov — 7 Dec), Advanti received
excellent reception in Europe’s largest public aftermarket
automotive exhibition through the participation of our Germany
Advanti Partner, Reifen Gundlach.

Advanti’s association with the world’s ultimate racing championship
has once again been affirmed as the life size Scuderia Toro Rosso
Formula One car was featured as the main attraction in the booth
tended by Reifen Gundlach’s team members clad in official
Scuderia Toro Rosso apparel. An “impressive pit stop atmosphere”
was the sentiment generally echoed amongst booth visitors. The
Advanti booth was certainly the centre of attention as key German
TV channels such as RTL, n-TV, SAT-1 included it in their coverage
of the Motorshow.
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DEALERS’ AWARD PRESENTATION DINNER 2007/2008
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Organized by YHI (Singapore), the
Yokohama Dealers’ Award Presentation
Dinner 2007/2008 was held at The Jewel
Box, Mount Faber on 4 October. This annual
event was an opportunity for us to show

appreciation to our top dealers in Singapore. Recognition
was given to the Top 20 Dealers, 10 Meritorious Dealers,
3 supportive Dealers and 1 Most Distinguish Dealer. In
addition, the Million Dollar, Three Quarter Million and Half

Million Dollar Awards were also presented this year.

Guests from The Yokohama Rubber Company,
Mr Takaharu Fushimi, General Manager of Tire Overseas
Sales &Marketing Department, Mr Takeshi Fujino, Director
of Yokohama Asia Company Ltd, and Mr Takashi Matsui,
Corporate Officer of Sanko Progress Mabis Corporation
were also present to grace this event.

The guests were treated to sumptuous buffet dinner
and fabulous entertainment, such as the Samba Dance
and song item by “The Three Leggies” peppered
with games and lucky draw. segments throughout
the night.

L S Tyres & Automotive has once again emerged as the Top Dealer and also won
the “Million Dollar Achiever Award”. A big thank you to our dealers and we look
forward to your continual support in the challenging year ahead!
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L S Tyres & Automotive Pte Ltd
Kim Hoe Tyre & Battery
H Tyre Pte Ltd

Top 10 Dealers £
RIER108K

Chun Lee Hin Tyres Trading
Beng Heng Tyre and Batteries Services
Ling Boon Keng Pte Ltd

Teh Guan Trading

Hup Lee Tyre & Battery & Co. Pte Ltd
Ray-S Sport Rim Centre

Soon Tyre & Battery Service

Meritorious A

Ay e

New Hoe Seng Tyre & Battery Service
Lee Beng Tyre & Battery Company
Lian Kiat Alloy Tyre & Battery Centre
Ghee Hin Leong Tyre Company
Eng Wah Tyre & Battery

Hock Thye Seng Co Pte Ltd

Seng Hong Thiam Kee

ES Tyres & Sports Rim Pte Ltd

F.P. Enterprise Trading

Yap Brothers Motorsports Pte Ltd

Best Suppo
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Sin Teck Hin Tyre & Co.

Teo Hin Tyres
Stanford Auto Wiring Service Pte Ltd

Distinguish De
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Kwong Hiong Trading

Million Dollar £
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L S Tyres & Automotive Pte Ltd

Three Quarter N
Achiever Award
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Kim Hoe Tyre & Battery
H Tyre Pte Ltd

Half Million Dollar A

50 fHER

Chun Lee Hin Tyres Trading

Beng Heng Tyre and Batteries Services
Ling Boon Keng Pte Ltd

eh Guan Trading

Lee Tyre & Battery & Co. Pte Ltd
Sport Rim Centre

& Battery Service



Kaiz @) = Roadmap Leading

to Innovation and Improvement

Peter Drucker defines innovation as “change that creates a new dimension of performance”.

YHl is ¢

environments, giving people the tools, and setting the expectation to make innovation and improvement

today’s turbulent times, bringing about such change is one of the greatest challenges YHI faces. As we

and improvement do not occur without significant challenge.

Many people prefer to do things the way tl

them, and change is not welcomed. However, being open to innovative ideas, approaches, and systems i

to survive both personally and professionally in today’s fast-changing world and be successful in shaping

In coping with the global recession in 2009,
YHI's Group members have taken very
positive and effective steps in the following
directions:

1) Establish substantial cost reduction
programs in the Company operations;

2) Improve productivity and multi-tasking
efficiencies  within  the Company
structure;

3) Put on hold new capital expenditure
and investment plans;

4) Freeze hiring plans of staff resources;

5) Tighten credit control and monitor all
credit position of customers and speed
up collections of receivables

6) Reduce stock holdings levels.

To ensure the above directions are closely
followed with actions that will not affect
operational efficiency or growth, YHI's Group
members are inspired to make changes
effectively and creatively that can enhance
the Company’s competitive edge.

To be viable in the prevailing financial
meltdown, not only we are looking at the
possibilities of a flat organizational structure,
reviewing the performance incentive plans
to bring out the best in people, we are also
studying “The Fifth Discipline” by Peter
Senge on how we could think strategically
and turn YHI's Manufacturing Group into
a learning organization so as to attain
superior performance, improve quality,
meet customers’ satisfaction, increase our
competitive edge, create an energized and
committed work force as well as managing
change.

In summary, there are four areas which YHI
are constantly focusing to create a new
dimension of performance:

1) Leadingthepeople whomakeinnovation
happen — we, YHI, strongly believe that
human creativity and commitment are
our greatest resources, where there is
true diversity of opinion, there will be
innovation. Only by working together

towards constant reinvention  will
success be sustained. As such, both
our Shanghai and Suzhou factories have
started off by marking the first week of
each month as “Improvement week”.
During the “Improvement week”, there
are several training sessions and study
groups conducted with the objective
of helping our people change the
behaviours that hinder their paths to
success.

Creating an environment
that encourages innovation
— YHI encourages innovation and

improvement all the time. We empower
people to search for new ideas, from
continual operational improvements to
dramatic breakthroughs in production
technology. A culture for change does
not mean doing everything perfectly;
it means doing everything quickly,
learning from it, and doing it differently.
We recognize that there is a need to be
open to errors and to employ the trial-
and-error method needed for innovation
and improvement. We, YHI, liken
innovation and improvement to looking
into a kaleidoscope wherein constantly
changing patterns and perspectives
encourage the insights that lead to
innovation and improvement. To
maintain an environment that promotes
the search for new patterns of success,
a committee in China Manufacturing
Group has been formed to look into the
|mplementat|on of the following:
Re-enforcement of corporate culture
and changing people’s mindsets;

Evaluation and perform audit
of the internal processes after
implementing changes;

58

Establish task forces of Improve-
ment Project Management

Changing how we think about
leadership and innovation — ongoing
dialogue, constructive conflict, and
action-based learning are critical

elements to leadership in innovation
and improvement. There are three
main contributions that leaders in YHI
are making to encourage innovation
and improvement:
Delivering a clear and compelling
vision and strategy to the
Company;
Living the vision and strategy
and becoming the teacher of the
process;
Ensuring that metrics focus people
on what is important.

4) The practice of innovation and
improvement — we fully understand
that it is not enough to encourage
innovation and improvement, but
it is also critical to manage the
innovation and improvement process,
to control the costs of innovation and
improvement, and to speed innovation
and improvement to the market.

In general, reinventing innovation
and improvement within  YHI requires
transformation. It is a process that involves

patience, an agnostic attitude that is wiling
to try new things. All YHI leaders have been
urged to think about innovation and abandon
practices that no longer work for advancing
the practice of innovation. This is an economy
and a marketplace that have demanded
inventive thinking like no other time in history.
When we say “inventive,” we mean:
Turning problems upside down and
looking at them from new angles;
Taking the initiative to create the future
— rather than just responding to it;
Accepting  radical  ideas
approaching a problem.

when

In YHI, we are striving to buid a flat
organization with strong entrepreneurial
values, based on processes for encouraging
“out-of-the-box” thinking. We will make sure
that our business plans capture maximum
value from innovative  opportunities.
Leadership in innovation as well as
performance management will substantially
contribute to our long-term success.
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YHI (Singapore) and its Cambodia appointed distributor, San Trading,
jointly organized the ond Yokohama Product Seminar and Annual Dealers’
Award Presentation Dinner on 5 October at the InterContinental Hotel,
Phnom Penh.

Attended by more than 100 dealers, the seminar aims to equip participants
with the technical knowledge and selling features of various Yokohama tyre
oatterns. This round, the focus was on the Yokohama drive series pattern
jinly S.drive, C. drive, A.drive and A.drive R1.

inar ended with the Annual Dealers’ Award Presentation Dinner
he top 12 dealers were recognized for their outstanding sales
he guests of honour at this year’s event were Mr Takaharu
anager of The Yokohama Rubber Co, Ltd, Mr Takeshi
ohama Asia Co. Ltd, Mr Tay Tiang Guan, Executive
Limited, Mr Lee Cze Wei, Business Development
ingapore) Pte Ltd, Mr Takashi Matsui, Director
oshifumi lihara, Branch Manager of Sanko

thoroughly enjoyed themselves

YOKOHAMA TER TOUR &
FACTORY VISIT TO THAILAND

tEETBREYZRE Z Ik

sn 20 to 23 August., YHI (Indonesia) organized a Sales Campaign
‘okohama lTBR Tolur in Pattaya and a factory visit to Yokohama Tire
Manufacturing (Thailand) Co., Ltd in Rayong, Thailand for its 13 dealers.

Cambodia 2nd Yokohama Product Seminar
Annual Dealers’ Award Presentation Dinner 2007/
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During the factory visit, our dealers received the first hand briefing on
the teqhnioal aspect of tyre-making process. Mr Takashi Kunieda
Executive Vice President of Yokohama Tire Manufacturing (Thailand) Co ,
Ltd exten_ded his warm welcome by giving an opening speech showiné
appreciation to the dealers and customers of Indonesia for the}r support
towards Yokohama and its products. Besides Mr Takashi Kunieda, Mr

Takeshi Fujino, Mr Hiroshi Ishida as well as
Mr Somphop Saramas from Yokohama
Asia Co. Ltd, Thailand were present with
the guests.

With such a successful Sales Campaign
Program being organized by YHI
(Indonesia), our dealers are already
looking forward to having more of such
programs in future!

L] 20N, FATHNLH @ ER TR

MR E AR, BT FROERMIN, [
aﬁé,ﬁﬁ%%ﬂﬁ(%@>ﬁm&amm%ﬂg
W, TEALIO TF 80 1 TR SR ak T X 8 Y i o 1 B

NN

W, IR T T A R BN JE B R R S L
F{?j{ﬁi TN, RS A A A I S AR ok A
® (EM) BRAFR, ZERSomphop Saramasit/E
H5RE—EHFE TR,

” WEE AU & (EnJe ) 2358 i sh i [
{EZ;FE AT CAE IR B AR MA 22K
FE



Singapore Dealers’ Incentive Tour to Osaka, Japan

R EZZHBRIH AR KPR EZ K

YHI (Singapore) rewarded our supportive dealers with an incentive trip
to Osaka, Japan from 23 to 27 October. The group of 24 dealers
visited many iconic places such as Kinkakuiji (Golden Pavillion) in Kyoto,
Kiyomizu Temple in Mount Otawa, Kimono Show at Nishijin Centre
and Gion, Kyoto’s most famous geisha district. Arrangement were
also made to visit the majestic Osaka Castle, Umeda Sky Building,
Kobe Chinatown, Sake Factory and Kobe Earthquake Museum to
learn about the rich historical and cultural background of the “Land of
the Rising Sun”.

Joined by Mr Koji Sato from Sanko Progress Mabis Corporation and

Mr Hiroki Uchida from The Yokohama Rubber Co. Ltd, the highlight

of the trip was the opportunity to watch the “live” World Touring Car

Championship (WTCC) race held in Okayama International Circuit in

close proximity from the spectators’ stand. After the race, the guests

experienced the second rush of adrenalin on the “Bullet Train” ride
from Okayama back
to Osaka City after the
race.

Qur dealers  truly

enjoyed the entire tour
pampered with the
sights and sounds of
Japan, opportunities
for shopping sprees
and being treated to
a variety of famous
local cuisines.

10 H23H -
27H, KKHFm
W2l 2B E 2
£ H AR K B
I, 2440258
2 R iR i A S
W T2 2N
W, 5
=g, T
Otawalll i T Y
HAKE, PIEES
SAEFIR 55—
I B A
X . AR I 2 HE U
W T HEE R K BRI, M RS 28, R A, 1E
WERE T, WP HEEYE, *8 TER2EX BHZ
E> F&5r s E =,

=%t AR AL e e oA, SRR R S
SN AR BT — B TR URAT, A URAT Y
R AR TEM ARG b, I B AAE X L [ B 38 4
G IR B AR R, AR, FAMELETNH
(XD L3R [ 1) SR i P e K 2, AT NS B Ak g R R

TEH AT WA, AEXRIEY), LUK AS R REr & Bk
AL R 158 RUTRAEIRATHIPRIR VR, TIERIR.

In conjunction with the first Formula One (F1) race in Singapore,
YHI (Singapore) participated in the Velocity Grand Prix at Novena
Velocity from 5 to 21 September.

Showcasing YHI booth as a walk-in gallery, various panels with
different YHI's product categories were on display alongside

WALK-IN GALLERY EXHIBITION @ NOVENA VELOCITY
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snapshots of YHI's manufacturing plants depicting our strong
establishment as a high quality Original Design Manufacturer.
Latest designs of Advanti Racing, Enkei and OZ alloy wheels
were prominently displayed at the booth to capture the
attention of the motoring enthusiasts and generate brand
awareness.

Our participation in this event at one
of the popular shopping malls in
Singapore has further enhanced our
products’ brand image, especially
with the association of our product
brands with F1 - a testament of the
high quality and reliability of YHI's
products.
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Team Proton Axle driver, Mr Syafig Ali won the Asian Touring Car
1500 Max Series drivers' crown at the Bira Circuit, Thailand held on
15 to 17 August. The young driver, who was trailing teammate Mr
Fadzil Alang, finished second in Round 11 to clinch the overall title.

YHI (Malaysia) is proud to be one of the technical partners for
Team Proton Axle by sponsoring its Advanti Racing alloy wheels.
After 12 rounds of racing, the Proton Axle drivers who were
driving Proton Neos, finished way ahead of their competitors.
Mr Syafig Ali emerged victoriously as the champion with
119 points, with Mr Fadzil Alang lagging by four points while
Taiwan's Mr Chen Hong Shu was third at 37 points.
P o
The 1500Max is a competition for normally "\".‘""
aspirated cars below 1599cc, such as ;.\? -
the Honda Jazz, Peugeot 206, Toyota
Vios, Proton Gen 2 or Saga, Suzuki
Swift, Chevrolet Aveo and the like. In
line with our branding initiatives, YHI
will continue to support motorsports
activities in Malaysia as well as regionally.
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TEAM PROTON R3 WINS AT
MERDEKA MILLENIUM RACE 2008
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Once again, YHI (Malaysia) is proud to be the official alloy wheels
sponsor of Team Proton R3 in Asia’s biggest endurance race
— the Petronas Primax 3 Merdeka Millennium Endurance Race
(MME) 2008. Despite being the only 1.6 litre contestant in Class
B (1600cc — 1900cc cars) competing with other teams racing on
1.8 litre engines, Team Proton R3’s Satria Neo topped the Class B
category during the race held at the Sepang
International Circuit on 30 August.

Driven by a team of dynamic drivers, Mr
Faidzil Alang Abdul Rahman, Mr Mohd
Hafizy Hafiz and Mr Syafiq Ali, the victorious
1.6 litre Satria Neo completed an impressive
251 laps in the allotted 12 hours, clinching
the Class B title and beating the second and
third positions’ winners who both completed
246 laps on the 5.5km track.

Besides Team Proton R3, YHI (Malaysia) also sponsored Advanti
Racing alloy wheels to the KL Tower Racing Team in Class B in the
same race.

The sporty GTS (M7510) Advanti Racing lightweight alloy wheels
were used by both teams in the race, a testament to the brand’s
commitment to quality and durability. A favorite among motorsport
enthusiasts, GTS was also used by Team AXLE in this year’s Asian
Festival of Speed’s (AFOS) and Asian Touring Car Super 1500Max
Challenge events.
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YHI (Hong Kong) at Macau Grand Prix.
& (&E) £RIGPE

The 55th Macau Grand Prix was held on 13-16
November and YHI (Hong Kong) took this opportunity
to set up booth outside the racetrack selling Enkei,
OZ, Advanti Racing and 5Zigen brands of souvenirs
such as T-shirts, bags, caps, wind-breakers and
many more. YHI’s booth proved to be a crowd puller
bustling with race spectators and journalists snapping
up the sales items.

Members of the YHI (Hong Kong) sponsored FR Club,
- Mr Gobi Ng, Mr Chin Ka Lok and well-known racer Mr
Marchy Lee visited YHI’s booth to show their support.

Another huge hit with the crowd was the thrilling
demonstration on drifting skills and stunts by
another YHI (Hong Kong) sponsored motorsport
club, Type R Club, with Hong Kong racers
Mr James Tang and Mr Ray Mak as well as
Mr Daichi Mochizuk and Mr Koichi Yamashita
from Japan driving racing cars fitted with Advanti
Racing and Enkei sponsored rims. SG40 Advanti
Racing rims were specially used to boost the cars’
safety feature and captivate the spectators with their
attention grabbing appearance. The lively atmosphere
was further heightened with Mr Gobi Ng and Mr Chin
Ka Lok hosting the event.

YHI (Hong Kong) not only enjoyed brisk sales during
the Grand Prix, it has also created a lasting impression
on users, thereby raising the popularity of the four
major alloy wheel brands in Hong Kong and Macau.
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Top Gear Live
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@Gear Top Gear Live Hong Kong
u_!,s__. 20 - 22 February 2009
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“Top Gear Live’ is an action-packed theatre show adapted from the
BBC’s award winning and internationally acclaimed TV programme,
“Top Gear’. The show is a succession of breathtaking stunts, amazing
special effects and blockbusting driving sequences with some of the
world’s best precision drivers.

With the arrival of the theatre show to Hong Kong on 20-22 February
2009, a press conference was held on 19 November at the Hong
Kong Convention and Exhibition Centre. YHI (Hong Kong) sponsored
motorsport club - FR Club was invited to perform live motoring stunts
using race cars fitted with Advanti Racing wheels. This event has
generated huge publicity from international and local media coverage,
thereby elevating Advanti Racing’s brand image and awareness among
the motor sport fraternity.
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Organized by the Hong
ong TVB station, the annual
mega charity show “Tung
Wah Charity Gala Show 2008” was broadcasted
live on 13 December.

One of the highlights of the show was the duo performance
“Benevolence Drifting” by well-known artiste Ms Yumiko Cheng and
YHI (Hong Kong) supporting motorsport club - FR Club’s chairman, Mr
Gobi Ng. YHI (Hong Kong)’'s sponsored Advanti Racing alloy wheels
were used during the performance.

The show began with race cars drifting infront
of the basketball board with Ms Yumiko seizing
every opportunity to strike a goal while standing
on top of the race car driven by Mr Gobi Ng.
Mr Gobi Ng's vast drifting experience coupled
with Ms Yumiko’s pre-performance training
has proven the saying “Believe in yourself
and anything becomes possible”. It was an
extremely successful collaboration indeed!

This thriling performance which raised
$200,000 has generated much publicity in
the print media.
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WARREN-GOLFERS’ NETWORK
AMATEUR OPEN 2008

2008 KB /R ME M 51

Held at Warren Golf & Country Club on 30 October to 1 November,
the Warren — Golfers’ Network Amateur Open 2008 was a successful
fund raising event which attracted approximately 80 junior players to
participate.

YHI (Singapore) is proud to be one of the sponsors for this event. Eye-
catching Yokohama, Enkei, Advanti Racing, OZ and YHI A-signs were
prominently displayed across the golf course. To generate more publicity,
a YOKOHAMA ADVAN full-page full color advertisement was also
published in the Golfers’ Network Amateur Open Souvenir Magazine.

Through this event, YHI has further enhanced our products’ branding
among the Professionals, Managers, Executives and Businessmen
(PMEBsS).
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YHI (NEW ZEALAND) -

During the second half of 2008, YHI (New
Zealand) has received great exposure for
Advanti Racing brand through the sponsorship
of Carl Vaughan driven Mistubishi EVO 7.

The EVO has been built up to be a real
contender at events, most recently winning
the Little River Hillclimb. Carl has gone with
18x8 Advanti Maze-R wheels with Pirelli WRC
Spec tyres.

In addition to receiving great press coverage
from events, the Advanti Racing EVO was also
featured on the cover of September 2008’s
issue of Performance Car Magazine and has
been keenly sought after for display in Advanti
Racing dealers’ showrooms.

YHI (New Zealand) looks forward to receiving
many more benefits in 2009 from their
sponsorships.
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Fire Drill Exercise at YHI (Singapore)

YHI (Singapore) conducted
'\ its annual Fire Drill Exercise
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| on 2 October, lead by our

“ Fire Safety personnel, Mr
Yap Chin Seng and his
team of fire wardens and
fire fighters.

\ rate

within - seven minutes, well
within the acceptable timeframe. To increase
the awareness of the fire safety equipments’

usage, a briefing and demonstration on the ;Hhm"‘»‘
use of different types of fire extinguishers were ‘- )

provided to all occupants at the assembly area. &=
It was another successful fire drill exercise
made possible with the full co-operation of
participants and assistance from the Fire
Safety Committee.

of
occupants
to evacuate the building
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On5to6 October fity-eight supervisory-level staff from various de-
partments in YHI (Shanghai) attended a training course on “How to
be a good supervisor”. After a short address by YHI's Deputy General
Manager, Group HR, Ms Amy Soo on the importance of continuous
learning and training for better job
performance, all participants were en-
thusiastically engaged in the course’s
subjects which included roles of a
supervisor, spirit of professionalism,
inner motivation, situational manage-
ment, people management, day-to-
day management as well as costs
and time management, quality con-
trol, team building and administration
competency. Theories taught were brought to life with many examples
of realistic case studies.

Unity is strength and teamwork can create miracles through shared
strengths!

N T A

Organized by the Welfare Committee, YHI Manufacturing
(Malaysia) successfully held its Sport Day at the Nilai Town
Council Activity Field on 22 June. This event aims to enhance

mutual relationships among colleagues, establish closer ties =K

between Management and rank-and-file as well as reducing
work stress.

Deputy General Manager, Mr Alan Hsu, officiated the opening
of the Sports Day with an opening speech. This fun-filled event
which lasted for eight hours saw enthusiastic participants
from eight teams trying to out-do one another in tug-of-
war competition, team relay race, 100m race and a football
match.

Although exhausted, all participants were beaming with
exhilaration at the end of the day after such a good “sweat
out”. They have exhibited remarkable sportsmanship and
team spirit. Such excellent rapport established would definitely
motivate them in performing better at their workplace!
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On 19 December, staff of YHI (Singapore) were treated to a well-de- k ‘:h. \. »
served Christmas party at Advanti Centre after a day’s hard work. - -
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To start off the celebrative mood, there was a round of lucky dips
followed by a fun-filled balloon-blowing competition. Staff then helped
themselves to a delectable Christmas spread amidst easy banter. The
highlights of the evening were the traditional gift exchange session
and the Christmas Bonus Draw where lucky winners walked away
with fabulous prizes ranging from electrical appliances to Christmas
hampers. It was indeed a happy party for alll
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1 YHI (Singapore) Bowling Competition 2008
o AL (FhnE) 2008 FREE Bk A

On 11 January 2009, more
than 40 YHI Recreation Club
members of YHI (Singapore)
and their families turned up at Starbow!

Singapore to participate in the Annual Bowling Competition. A
yearly event not to be missed, members gathered to pit their skills
against each other and cheer for the top eight finalists in vying for the
Men'’s Individual Category Award.

After a tough battle fought, Mr Andy Chua won the Men’s Individual _ e ; AT 2009461 H11 g2
Champion and Top Scorer titles while Ms Chong Mei Yen won the > B i I fgiﬁ{ﬁ%ﬁg %ij jzf;,y: % g ﬁijjﬁ /—\gﬂiﬁgiﬁ\ﬁ
Women’s Individual Champion Award. The overall Champion Team %TEE{: % ?:,_F.’ij/\ A E ﬂ‘];l:g{ig# o :%%%g};g% e A
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Participants and supporters were treated to a sumptuous buffet spread 4 T 2 |
to mark the end-of the event. ¢ )|
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The Luxury 16 inch, 10 spokes styling of the 826¢c (F8026) is
instantly recognizable as the beginning of a new era for Advanti
Racing. It is engineered to present the ultimate enhancement for
your vehicle. F8026 is also available in 15 inch with 8 spokes! Aside
from full polish, this wheel comes in a wide variety of finishings. So
contact YHI International (Taiwan) now!

The beauty of YHI Manufacturing (Malaysia)’'s Advanti wheel, Danger
(M8529), is that it answers the call for variety of looks in a single design.
The convex point right at the end of the spokes allows customisation of
colours by colour lacquer coatings. Besides colour lacquer coatings,
this wheel also allows the options of full polish spokes and red strip line,
making it a total of 3 different tones of colours on a wheell
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Prima (S907) was designed with the future in mind, featuring the
perfect combination of curves and colours. YHI Manufacturing
(Shanghai)’'s exclusive Titanium Mirror paint glossed over layered
spokes has this wheel sparkling all the time. Yet another
thoughtfully engineered design that makes Advanti wheels

a Truly Desirable Lifestyle Accessory!
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